
Game Day Sponsorship

STEP 1: ASSESSMENT
STEP 2: ALIGNMENT
STEP 3: DESIGN
STEP 4: ACTIVATION
STEP 5: MEASUREMENT & FULFILLMENT 

GAME DAY PARTNERSHIP

Breast Health Awareness

Go Green

Military Night

Dads and Daughters Night

PARTNERSHIP LEVELS
Marquee

Season

Title Sponsorship

• Women 2 Women

• Small Business

COMMUNITY RELATIONS PLATFORMS
School Day

Nothing But Nets

American Heart Association

IN-GAME PRESENCE

Signage

MYSTICS AT A GLANCE

MEDIA

TV  (:30 in local broadcast)

Audio Streaming

Digital Media

• Mystics Messenger

Female 72%

Male 28%

HHI $112,843

College Educated 61%

Professional 67%

• WNBA attendance leader (11,338) 

• Over 4,600 season tickets holders

• 1,700 new season ticket holders

• 13 new corporate partners

• DC Chamber of Commerce 2009 Emerging Business of th e Year

Game Day Sponsorship

- Breast Health Awareness

- Go Green

Partnerships

• Marquee

• Presenting Season

• Title Sponsorship

- Women 2 Women

- Small Business

Community Relations Platforms

- School Day

- Nothing But Nets

- American Heart Association

- Read To Achieve

IN-GAME PRESENCE

Signage

Blimp

In-Game Promotions

Mystics Daily

(newspaper to be handed out on day of game at entra nce)

Promotional Giveaway

MEDIA

TV  (:30 in local broadcast)

Audio Streaming

Digital Media

• Mystics Messenger

(E-newsletter)

• WashingtonMystics.com

(homepage features: Fan Poll, Player Profiles, Cale ndar, Team Leaders, 
Around the Mystics Nation & Banner Ads)

• Mystics Daily

(newspaper to be handed out on day of game at entra nce)

STEP 1: ASSESSMENT

STEP 2: ALIGNMENT

STEP 3: DESIGN

STEP 4: ACTIVATION

STEP 5: MEASUREMENT & FULFILLMENT 

American Heart Association

Read To Achieve
Blimp

In-Game Promotions

Mystics Daily

(newspaper to be handed out at 

entrance on day of game)

Promotional Giveaway

Greg Bibb
Chief Operating Officer

(202) 527-7532
gbibb@washmystics.com

Liz Sellers
Corporate Partnerships Coordinator

(202) 527-7506
esellers@washmystics.com

• Mystics Messenger
(E-newsletter)

• WashingtonMystics.com
(Homepage Features: Fan Poll, Player Profiles, 
Calendar, Team Leaders, Around the Mystics 
Nation & Banner Ads)

• HoopsNHeels.com

Rob Hur
Director, Corporate Partnerships

(202) 527- 7533
rhur@washmystics.com

LaRhonda Lombardi
Coordinator, Corporate Partnerships

(202) 527- 7523
llombardi@washmystics.com


