MYSTICS AT A GLANCE

» WNBA attendance leader (11,338)
» Over 4,600 season tickets holders
» 1,700 new season ticket holders
* 13 new corporate partners
» DC Chamber of Commerce 2009 Emerging Business of th e Year
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* Women 2 Women
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- *» WashingtonMystics.com
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‘Calendar, Team Leaders, Around the Mystics
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---- ) STEP 1: ASSESSMENT

STEP 2: ALIGNMENT

STEP 3: DESIGN

STEP 4: ACTIVATION

STEP 5: MEASUREMENT & FULFILLMENT

Greg Bibb
Chief Operating Officer
(202) 527-7532
gbibb@washmystics.com

Rob Hur
Director, Corporate Partnerships
(202) 527- 7533
rhur@washmystics.com

Corporate Partnerships Coordinator
(202) 527-7506
esellers@washmystics.com

Liz Sellers LaRhonda Lombardi
Coordinator, Corporate Partnerships
(202) 527- 7523 .
llombardi@washmystics.com

DEMO INFO
Female 72%
Male
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In-Game Promotions
Mystics Daily

(newspaper to be handed out at e
entrance on day of game) A
Promotional Giveaway \




